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11M 2025 Revenue Update: Recovery Gaining Traction

Revenue Summary (11M 2025) Target tracker*

VND bn

11M 2024 11M 2025 YoY

Net revenue 3,470 3,808 9.8%

Domestic 2,545 2,766 8.7% 2025 " Netrevenue

W Target revenue
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In 11M 2025, Thien Long recorded net revenue of VND 3,808 billion, representing a 9.8% year-on-year increase. Domestic revenue reached VND 2,766 billion, up
8.7% YoY, while international revenue amounted to VND 1,042 billion, growing 12.7% YoY. These results highlight a clear recovery in business performance during
November, particularly in the international segment, and reflect the Company’s effective management and ability to adapt to market conditions amid an
environment that remains dynamic and challenging.

In the domestic market, although the traditional retail channel continues to be affected by external factors such as changes in tax regulations, anti-counterfeit
enforcement, and the prolonged impact of flooding across several regions, overall consumption has become more stable in recent months. This improvement has
been supported by positive contributions from modern trade channels, especially e-commerce, where revenue continues to grow and the customer base is
expanding. Performance in these channels has helped ease pressure on general trade and supported the domestic market’s growth momentum toward year-end.

In international markets, revenue recorded strong growth and a noticeable improvement in November, with double-digit year-on-year expansion. This
performance was driven by a recovery in orders from key traditional export markets, supported by Thien Long’s flexible manufacturing capabilities, strong brand
reputation, and proactive order allocation. While certain Southeast Asian markets continued to experience weather-related disruptions in late Q3 and early Q4, the
impact has gradually eased, creating more favorable conditions for trade activity and revenue recognition in recent months.

Alongside the improvement in revenue, Thien Long has maintained strict financial discipline and effective control over production and operating costs. As a result,
the Company continues to preserve operational efficiency and strengthen its financial foundation toward the end of the year. This provides a solid basis for
continued investment in product development, brand building, and channel expansion, while maintaining a prudent approach to risk management and operations.

Source: TLG, (*) Targets for 2025 were approved by the General Meeting of Shareholders



BOOST BRAND AFFECTION AND DRIVE SALES DURING THE SEASON OF APPRECIATION 7‘®
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During one of the peak sales seasons of the stationery industry—the Season of Appreciation—Thien Long launched a wide range of comprehensive activities aimed at boosting sales. These
included releasing gift sets for appreciation, running impactful media campaigns, increasing channel presence, offering consumer promotions, and integrating with the social initiative
“Sharing with Teachers 2025.” Notably, the community program “Sharing with Teachers” reached millions of consumers across multiple platforms, inspiring gratitude and deepening brand

affection.
The combination of aggressive sales efforts and sustained brand love-building activities enabled Thien Long not only to achieve short-term revenue goals but also to reinforce its long-term

brand position in the market.



Cap nhat doanh thu 11T2025: Da tang truong tirng budc cai thién

Két qua doanh thu (11T 2025) K& hoach*

Ty dong 11T 2024 11T 2025 SVCK
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Trong 11 thang ndm 2025, Thién Long ghi nhan doanh thu thuan dat 3.808 ty déng, ting 9,8% so vdi cung ky. Trong d6, doanh thu thi tredng ndi dia dat 2.766 ty
déng, tang 8,7% YoY, va doanh thu thi trwd'ng qudc té dat 1.042 ty déng, tang 12,7% YoY. K&t qua nay cho thay da phuc héi rd nét cia hoat ddng kinh doanh trong
thang 11, d3c biét tai mang quéc té, dong thoi phan anh hiéu qua trong cong tac diéu hanh va thich &ng thi trwdng cia Céng ty trong bdi cdnh méi trudng kinh doanh
van con nhiéu bién dong.

Tai thi trwé'ng ndi dia, du kénh ban 1é truyén théng tiép tuc chiu tdc dong tir cic yéu t6 bén ngoai nhu thay ddi vé quy dinh thué, chién dich chéng hang gid hang nhai
va anh hudng kéo dai cha b3o Il tai nhiéu dia phuong, nhu cau tiéu thu nhin chung d3 6n dinh hon trong nhirng thang gan ddy. Sy cai thién nay dén tir déng gop tich
cyc clia cac kénh hién dai, dic biét |a thwong mai dién tlr, noi doanh thu duy tri tang trwdng tot va tép khach hang ti€p tuc mé rong. Dién bién kha quan tai cac kénh
nay d3 gép phan thu hep 4p luc tai kénh truyén théng va hd tro duy tri da ting trudng cla thi trudng ndi dia trong giai doan cudi ndm.

O thi truwérng qudc t&, doanh thu ghi nhan ting trudng tich cuwc va cai thién rd rét trong thang 11, v&i muirc ting hai chit s so véi cung ky. K&t qua nay dén tir sy phuc
hdi don hang tai cac thi trwérng xuat khau truyén théng, cling v&i ndng lyc san xuat linh hoat, uy tin thuong hiéu va kha nang chd déng diéu phdi don hang cda Thién
Long. Mac du mot s& thi trweong Pong Nam A van chju dnh hudng tir thién tai trong giai doan cudi quy Il — dau quy IV, mirc do tac dong da giam dan, tao diéu kién
thuén lgi hon cho hoat déng giao thuong va ghi nhan doanh thu trong nhitng thang gan day.

Song song vdi sy cai thién vé doanh thu, Thién Long tiép tuc duy tri ky luat tai chinh va kiém soat tot chi phi san xuat — van hanh. Nho d6, Cong ty gilr virng hiéu qua
hoat déng va cling cd nén tang tai chinh 6n dinh cho giai doan cudi ndm. K&t qua nay tao du dia thuan lgi dé Cong ty tiép tuc dau tw vao phat trién sdn phdm, nang
cao nang luc thuong hiéu va mé rong kénh phan phéi, déng thoi van git dinh huéng than trong trong quan tri ri ro va van hanh.

Ngudn: TLG, (*) K€ hoach doanh thu duoc phé duyét béi Pai héi déng C6 déng ndm tai chinh 2024
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Vao moét trong nhirng mua ban hang cao diém nhat ndm cda nganh vin phong phdm — mua tri an, Thién Long thuc hién cac hoat ddng da dang — toan dién nham thic day doanh s6 bao
gdm tung cdc bé sén phdm qua tdng tri én, chién dich truyén théng én tuong, gia tdng hién dién trén kénh, chuong trinh khuyén mdi cho ngudi tiéu ding két hop vdi chuong trinh xd hdi
Chia sé cting théy c6 2025....Dac biét, chwong trinh cdng dong Chia sé cung thay cd tiép can hang triéu ngudi tiéu dung trén da nén tang, tao cdm hirng tri an, gia tdng tinh yéu thuwong hiéu.

Su két hop gilta viec ddy manh ban hang va duy tri cac hoat ddng gia ting tinh yéu thuong hiéu gitp Thién Long khong chi dat duwgc muc tiéu vé doanh sé trong ngdn han ma con cling 6 vi
thé thuwong hiéu bén virng trén thj truong.
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Flexoffice has built a well-established and deeply rooted distribution network
across SEA, supported by long-term partnerships in traditional export markets
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The photos illustrate how our distributors actively localize the brand by adapting signage, retail displays, and product messaging to local languages and retail
formats. This localized execution not only strengthens brand visibility but also enhances consumer trust and relevance in each market, reinforcing the
foundation for sustainable international growth.




Flexoffice continues to strengthen its presence in MT through consistent in-
store activations, product demonstrations, and Back-to-School campaigns

These activities enhance brand visibility and consumer engagement, while ensuring localized execution tailored to each market. The strong collaboration
between Flexoffice teams and MT retail partners helps drive trial, boost conversion at the point of sale, and reinforce the brand'’s position in key international
markets.



Brand marketing initiatives continue to build strong consumer engagement acrossn®
SEA through large-scale events
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Flexoffice continues to accelerate its digital presence across SEA through strong 7‘®

performance on e-commerce platforms
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Tailored Back-to-School campaigns, localized promotional mechanics, and attractive bundles help strengthen online visibility and drive conversion. The
brand’s consistent execution across markets highlights its capability to adapt to local consumer behaviors while building a unified regional identity,
contributing meaningfully to international growth.
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Thien Long actively showcases its products at major international exhibitions
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engaging directly with international distributors, retailers, and OEM partners, Thien Long expands its customer base for both traditional export and contract

manufacturing, reinforcing the Company’s ambition to bring Vietnamese-made products to the world.
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During the peak sales season of the year, Thien Long proactively ensures product supply, launches new products, enhances in-store branding, and implements marketing campaigns
and sales activation programs to drive revenue growth.

A highlight of this campaign series is the “B2S — A Journey Across Vietnam with Thien Long” communications campaign, featuring a range of first-time initiatives. The campaign has
brought renewed energy across the distribution network, strengthening the connection between Thien Long's internal teams and nationwide distributors under the shared goal of
“serving Vietnamese consumers.”

Key activities include the launch of the “A Journey Across Vietnam” music video and accompanying CapCut challenge, D-Day — a day in the life of a sales representative at traditional
trade channels, and creative in-store displays in modern trade (MT) channels. These initiatives have significantly boosted the morale of Thien Long’s sales network, fostering motivation,
cohesion, and growth across distribution channels during the peak season.



Effective FLEXIO marketing campaign boosts back-to-school sales
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During August—September, FLEXIO calculator sales experienced significant growth, driven by an effective combination of enhanced marketing efforts and a compelling promotional
campaign. These activities not only boosted sales during the back-to-school season but also increased brand awareness and strengthened consumer trust in FLEXIO. Specifically:

* Multi-channel media outreach included product reviews from KOLs/KOCs, a video series highlighting FLEXIO’s features, and digital advertising across platforms such as TikTok,
Facebook, and YouTube, allowing the brand to effectively reach its target audience.

* The promotional campaign “Hunt for FLEXIO — 24h Cashback” was widely implemented, stimulating consumer demand. As a result, warranty activations surged 10 times compared to
previous months, demonstrating high customer engagement and strong promotional impact.
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Thien Long Group: A Market Leader for 45 Years

Company name Thien Long Group Corporation
Establishment 1981

Industry Manufacturing, Trading Stationery
Ticker TLG

Exchange Ho Chi Minh Stock Exchange
Share outstanding* 96,528,340 shares

Foreign ownership limit 100%

Market capitalization* VND4.7tn (USD178mn)

EPS (9M 2025) VND3,874

Number of employees 3,044 (including factory workers)

Major Shareholders*

Mr. Co Gia Tho (Chairman) 6.6%
]’:Clen Long An Thinh Investment 16.8%

*Data as of 26th December 2025




Thien Long Group: Solid Financial Position

Resilient revenue amid macro challenges (VND bn)
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Source: TLG, data as of 31 December 2009- 2024

Proven profitability since listed 14% CAGR 2010-24
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Thien Long Group: Robust Cash Reserve

Net cash position (VND bn)
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Source: TLG, data as of 31 December 2024
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Investor Relations — Thien Long Group Corporation

 Email: IR@thienlongvn.com

 Website: https://thienlonggroup.com/quan-he-co-dong

 Address: Floor 10, Sofic Tower, No. 10 Mai Chi Tho Street, An Khanh Ward, Ho Chi Minh City
* Phone: (028) 3750.5555 (Ext: 203)
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THANK YOU!
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Disclaimer

This report is prepared by Thien Long Group Corporation (TLG) to provide updates on TLG for
shareholders and investors. TLG always tries to provide accurate, transparent, timely, and
complete information when issuing reports. However, there is no warranty on the accuracy or
completion of the information in this report. Information in this report is not audited. TLG will not
bear any liabilities whatsoever for any direct or consequential losses arising from any use of this
report. Individuals and organizations using this report take full responsibility for any of their own

decisions.



	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20


