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List of Abbreviations

Part1 List of 
Abbreviations

OEM    Original Equipment Manufacturing WMS    Warehouse Management System

ODM   Original Design ManufacturingR&D    Research and Development

E-com    E-commerce CEO    Chief Executive OfficerBOM    Board of Management

IP    Industrial ParkPAT    Profit after taxPBT   Profit before tax

S&OP     Sales & Operation planningNPAT-MI    Net profit after tax - Minority interests

SP    Semi-finished productJSC    Joint Stock CompanyBOS    Board of Supervisors

Company/Group/Thien Long/TLG    Thien Long Group Corporation BOD    Board of Directors

DMS     Distributors Management SystemAGM    Annual General Meeting of Shareholders
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1,700VND 
BILLION

Financial 
Highlights 

Brand Value *

*Brand Finance

**According to in-house extracted 	
   data on social ecommerce

70%

02 44,200m2

34/34
Factories

Used 
area

Provinces/
Cities 75Countries 

of export MT ECOMB2BGT

Export revenue contribution by region

53%

ASIA

40%

AMER

5%

EU

1%

AFR

1%

Total Equity

2,523
VND billion

7.5%

Total assets

3,569
VND billion

6.2%

Market capitalization

4,797
VND billion

Unit: VND billion

NET REVENUE
11.1%

446
* After non-controlling interests

VND 
BILLION

3.3%

4,174VND 
BILLION

NET PROFIT AFTER TAX
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Technology capability - 
Sustainable action
With the principle “Ready from within - 
Breakthrough outward,” Thien Long has 
proactively mastered technology flows. 
The integration of AI and Machine Learning 
into the supply chain not only optimizes 
efficiency but also enhances transparency 
in every commitment. At the same time, the 
Green Development roadmap reaffirms the 
responsibility of a leading brand: innovation 
must go hand in hand with sustainability.

Integration to lead

In 2026, Thien Long enters the global market 
with the position of a “knowledgeable local 
player.” We do not just adapt; we actively shape 
value. By bringing Vietnamese excellence to 
the world and bringing global creative trends 
back to Vietnam, we ensure that customers 
always have access to leading values.

Dear Valued Stakeholders,

Thien Long is setting sail to catch new winds. 
With a strong financial foundation and leading 
technology capabilities, we are ready for a new 
and proud chapter. However, the true strength 
that enables us to break through is the spirit 
of United for Synergy - the collective strength 
of people who share the aspiration to elevate 
Vietnamese knowledge on the global stage.

Let us continue writing the next chapter 
together, where the Thien Long identity 
becomes a global legacy. Wishing you health, 
happiness and endless creative energy as we 
build the future together.

Respectfully,

CO GIA THO

Chairman of the Board of Directors

Dear

Valued Shareholders, Customers, Partners, and 
all Employees of Thien Long Group Corporation,

45 YEARS OF SERVING EDUCATION 

TOWARDS A HAPPY LEARNING LIFE
The year 2025 was not merely a milestone in Thien 
Long’s journey; it marked a "historic transformation." 
Standing on the threshold of our 45th anniversary, 
we see a Thien Long that carries a rich heritage 
while pulsating with the vibrant energy of youth as 
we enter the Glocal era.

In a world full of change, where old boundaries 
are fading, we choose to stand at the center of 
transformation. With Vietnam rising strongly - GDP 
growth reaching 8.02% and the economy exceeding 
USD 514 billion - Thien Long does not allow itself 
to be merely an observer. We do not stop at past 
achievements; instead, we choose to be a creator, 
bringing Vietnamese intellect to integrate fully into 
the global knowledge map.

Nearly half a century of Thien Long’s journey 
has been built upon one core value: empathy. 
We understand that each product is not merely 
a physical tool, but a companion in the most 
meaningful moments, from a child’s first 
handwriting to a business plan that shapes 
the future. Empathy keeps Thien Long closely 
connected to reality, whether serving customers in 
remote areas or meeting the strictest standards of 
international markets. This foundation has guided 
our integration naturally, where national identity 
and global thinking find a common voice.

The financial results of 2025, with revenue of 
VND 4,174 billion and net profit after tax of VND 
446 billion, along with the leading breakthrough 
of the e-commerce segment, are meaningful 
figures. But what we value most is the trust of 
consumers, communities and partners. With 
brand value reaching VND 1,700 billion and more 
than 20 prestigious awards such as Top 5 Brands 
Contributing to Sustainable Development and 

Transformation, Top 50 Sustainable Enterprises, 
Top 100 Best Places to Work in Vietnam, we have 
every reason to be proud of our strong position.

Standing before new opportunities, we continually 
ask ourselves: How can Thien Long use its identity 
as a foundation to proactively shape its global 
integration? The answer lies in comprehensive 
integration - from design thinking and production 
standards to social responsibility. Today’s solid 
financial performance is the launching pad for us 
to confidently write the next chapter of our proud 
45-year journey.

Thien Long’s greatest legacy does not lie in 
machinery or factory scale, but in the heartbeat 
of more than 3,000 people who share the same 
values. Thien Long does not simply do business; 
we create sustainable values and cultivate an 
environment where every working day is a happy 
learning journey.

2026

STRONG IDENTITY,
GLOBAL SYNERGY
The year 2026 marks the time when Thien Long 
brings the Glocalisation strategy into reality with 
a completely new mindset: building a knowledge 
ecosystem based on a strong Vietnamese identity.

United for Synergy - 
Together to grow globally:
At Thien Long, we believe that the highest level of 
development is “United for Synergy.” This is not just 
a slogan but a guiding principle for all actions. We 
combine deep understanding of local culture with 
international operating standards. From FlexOffice 
to Colokit, every product carries a shared aspiration: 
bringing global quality to serve local users and 
bringing Vietnamese spirit to conquer the most 
demanding markets. 

Message 
From The Chairman 

of The Board of Directors

Part 3
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VISION - MISSION
Inspire and provide complete and effective solutions for Inspire and provide complete and effective solutions for 

a happy learning life.a happy learning life.

We always make an e�ort and passion in 
every activity to pursue sustainable 
business growth, delivering e�ective 
solutions to serve customers for a lifetime 

Dedication 

Thien Long operates with transparency, 
honesty, and unwavering commitment 
to customers, suppliers, consumers, and 
every employee of the Group.  

Honesty

We are not self-satis�ed but building a 
culture of entrepreneurship to seek new 
opportunities, pioneers in technology, 
creativity, and breakthroughs to create the 
best eco-friendly products and services that 
meet the diverse needs of consumers.

Challenge & Innovation

We respect cultural di�erences and critical 
thinking, defend and implement what is right, 
constantly learn new knowledge and values, treat 
everyone fairly, listen attentively, and give positive 
and constructive feedback.

Diversity & Inclusion 

4 CORE 
VALUES
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History of establishment 
and development 

1981
Thien Long was 
established, with 
ballpoint pens as its 
first product line;

2001
Received the ISO 9002 
quality certification from 
DNV (Norway)

2006
Charter capital 
increased to VND 120 
billion.Established 
Thien Long Long Thanh 
Manufacturing - Trading 
Co., Ltd. with a capital of 
VND 40 billion. Achieved 
multiple international 
certifications: 
ISO 14001:2004 
(Environment), OHSAS 
18001 (Health & 
Safety), SA 8000 (Social 
Responsibility), and 
C-TPAT (Security).

2003
The company increased 
the size of its factory from 
0.5 ha to more than 1.6 
ha and was re-issued the 
ISO certificate with a new 
version (ISO 9001: 2000). 

2005
Thien Long Manufacturing 
and Trading Co., Ltd. was 
converted into the Thien 
Long Manufacturing and 
Trading Corporationwith a 
charter capital of 
VND100 billion.

2007
Established Thien Long 
Global Trading and 
Service One Member 
Co., Ltd., specializing in 
stationery, with a charter 
capital of VND 20 billion.

2023
Charter capital increased 
to VND 786 billion.

2010
On March 26, 2010, 
TLG shares were 
officially listed on the 
Ho Chi Minh City Stock 
Exchange (HOSE).

2022
Increased capital 
contribution at 
South Thien Long 
Manufacturing Trading 
Co., Ltd. to VND 650 
billion; Inaugurated 
the new B2 factory 
under Thien Long Long 
Thanh Manufacturing 
- Trading Service Co., 
Ltd.; FlexOffice Pte. 
Ltd. contributed capital 
to establish ICCO 
Marketing (M) SDN. BHD.

2024
Market capitalization 
reached USD 220 
million and brand 
value reaches 
approximately USD 
40 million. Charter 
capital increased to 
VND 864 billion.

2025
Brand value elevated to 

USD 63 million 
Charter capital 
increased to

VND 965 billion
Export network 
expanded to

75 countries 
and territories.
Export revenue hit an 
all-time high of 

USD 44 million

2018
Increased charter capital 
to VND 657 billion, 
completed the export 
distribution network 
across Southeast Asia.

2012
 2016

Implemented the 
SAP-ERP management 
system.

Following several stock 
issuances (dividends 
and bonus shares), 
charter capital grew 
from VND 177 billion to 
VND 383 billion.

2019
 2020

Established FlexOffice 
Pte. Ltd., a trading 
company in Singapore. 
Charter capital increased
to VND 778 billion.

2008
The company 
conducted its initial 
public offering (IPO) and 
increased its charter 
capital to 
VND 155 billion.

1996
Thien Long 
Manufacturing and 
Trading Co., Ltd. was 
officially established, 
marking a new 
development phase 
with improved product 
quality, increased 
productivity, and 
diverse product 
categories. The 
company has since 
used advanced 
technologies, 
machinery, and 
equipment in its 
manufacturing 
processes.  

2000
A new factory in Tan 
Tao Industrial Park ( Tan 
Tao Ward) came into 
operation. 

2021
Underwent Group 
restructuring; established 
South Thien Long 
Manufacturing - Trading 
Co., Ltd. as a 100% owned 
subsidiary.
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Continuous user experience improvement is the foundation upon which Thien Long expands its 
comprehensive stationery ecosystem. We meet the diverse needs of students, teachers, office workers, 
small merchants, and service-manufacturing enterprises. Beyond our "national" ballpoint pens, our 
portfolio includes gel pens, whiteboard markers, permanent markers, highlighters, sticky notes, and 
various utility tools, all focused on stable quality, aesthetic design, and optimal performance.

WRITING INSTRUMENTS & 
STATIONERY PRODUCTS
(THIEN LONG BRAND)

Strategic Brands

In 2025, Thien Long focused on promoting strategic 
product lines, taking performance and technology 
as the core. Outstanding is the GEL QUICKDRY line 
with a superior ink-drying speed improvement, 3 
times faster than ordinary gel pens, helping to limit 
smudging and blurring while still ensuring bright 
colors and smooth writing strokes—specifically 
products GEL-071, GEL-072, GEL-067, and the 
multi-colored gel pen GEL-050, etc.

Simultaneously, Free-Ink System technology was 
researched and widely applied to the RB-007 
rollerball pens, HL-020 highlighters, etc., helping to 
optimize ink volume, maintain stability during the 
writing process, and extend usage time compared 
to conventional products. The expansion of this 
technological platform demonstrates Thien Long’s 
long-term investment orientation in technical 
innovation and enhancing user experience.

The WB-022 liquid ink whiteboard marker is a 
"bright spot" in 2025, with a smart self-regulating 
and self-cutting ink mechanism, maintaining stable 
pressure within the pen body and completely 

eliminating the ink clogging and leaking situations 
commonly found in traditional capillary system 
pens. This exclusive technology was the factor 
that helped the product convince the Vietnam 
Association of Inventors to win the 2025 IPSTAR 
Invention Star Award in the category of "Typical 
Technological Product from an Invention."

In addition to technological factors, Thien Long 
continues the mission of "youthalizing" products 
through modern, youthful designs with the 
MINIMALIST product line; designs featuring fun 
BUDDIES characters in products like the TL-021 
pen, HL-023 highlighter, FTC-017 fountain pen, 
etc., helping products become more relatable 
and making study hours more comfortable and 
energetic. The creative "LUCKY BEAN" design in 
products like GELB-046/LUCK, GEL-040/LUCK, and 
HL-03/LUCK highlighters was launched during the 
Semester 2 and final-year exam period of the 2024-
2025 school year as a stationery item carrying 
"lucky energy" to help students gently overcome 
thousands of exams.

ART SUPPLIES
(COLOKIT BRAND)

As one of the pillar brands of Thien Long, Colokit maintains its leading position in the 
art supplies industry in Vietnam, providing a diverse product ecosystem for all ages, 
from students and painting enthusiasts to professional artists. The rich product portfolio 
includes: Crayons, Oil Pastels, Silk Crayons, Colored Pencils, Fiber Pens, Watercolors, 
Acrylic Paints, Gouache... along with many specialized product lines.

In 2025, Colokit continued to spread the brand spirit of "Endless 
Painting - Infinite Creativity," as a consistent orientation in product 
development and enhancing user experience, demonstrating the 
commitment to creating an unlimited creative journey where every 
idea is unlocked and every artistic personality has room to develop. 
This was materialized through the expansion of the portfolio with a 
series of outstanding improvements such as Brush-tip fiber pens, 
Retractable fiber pens, Brush-tip Acrylic Markers, Free Ink Acrylic 
Markers... bringing a more diverse and optimal creative experience 
to users.

Particularly, in 2025, Colokit launched super-clean washable fiber 
pens, marking an important expansion of the "Washable" collection. 
Besides the existing washable crayons and watercolors, the new 
product contributes to completing the washable ecosystem 
specifically for children, meeting high safety criteria and giving 
parents peace of mind while children freely explore and create.

Not only providing quality products, Colokit aims to become the 
leading art brand in the region, accompanying the younger generation 
on the journey of nurturing and developing artistic passion. With 
safety standards reaching European and U.S. benchmarks, Colokit 
is committed to providing comprehensive creative solutions, 
contributing to solidifying Thien Long’s position in the school supplies 
and stationery industry.
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Distribution 
System

Integrated Manufacturing 
Technology and Management

Thien Long has built and 
developed a deep and wide 
distribution channel system in 
the domestic market. Thien Long 
products are present across 34 
provinces/cities nationwide in 
shopping centers, retail chains, 
bookstores, convenience stores... 
and are simultaneously distributed 
through channels such as the 
e-commerce channel Thienlong.
vn, Tiktok, Shopee, Lazada, etc., to 
elevate the user experience.

Thien Long continuously invests 
in developing the export market, 
bringing products under the 
FlexOffice and Colokit brands to 
consumers in 75 countries and 
territories. Besides that, Thien 
Long also exports OEM, ODM, 
and Private Label items for major 
customers worldwide.

34
--------------------------------

34
02

Provinces/cities

North-South
Central warehouses

GT MT B2B ECOM

One of the core competitive advantages of Thien Long lies in its integrated manufacturing capacity and the 
ability to master technology throughout the entire product value chain. Unlike many enterprises in the industry 
that only focus on assembly or processing, Thien Long proactively designs and manufactures equipment, 
produces molds, pen tips, and writing ink—the important components that determine product quality.

Thien Long has the capability to self-design and manufacture machinery and automation equipment, while 
constantly improving and investing to enhance the level of automation in production. This helps the Company 
increase productivity, reduce production costs, and ensure stability in product quality on a large scale. 

The Mold Workshop was established in 2002 and is equipped with modern machinery systems from
Japan  and  the  United  States, allowing  Thien  Long  to  be  proactive  in  high-precision  mold  needs  with
a tolerance  of  only  ±0.005  mm,  including  two-component  molds  and  hot  runner  molds  serving
export products.  Besides  internal  needs, Thien  Long  also  provides  molds  for  many  other  industries
such  as electronic  components,  automotive  accessories,  and  medical  devices,  demonstrating  high-
precision processing capacity and international technical standards.

In the field of pen tips—one of the core technologies of the writing instrument industry—Thien Long has
invested in and received Swiss technology since 2018 to internally produce pen tips, helping to control
quality and be proactive in production. The entire pen tip processing process is performed on a 100%
closed automated system, with a precision of up to 1/1000 mm and a production speed of up to 250
products per minute, meeting the high technical standards of international markets. 

In parallel with that, Thien Long proactively researches and produces many different types of writing ink,
from ballpoint ink, gel ink, fountain pen ink, colored fiber pen ink, highlight ink, whiteboard ink to industrial
marker ink. Mastering ink technology helps the Company control product quality, optimize costs, and
flexibly develop new product lines suitable for domestic and international market needs.

Mastering  everything  from  molds  -  machines  -  pen  tips  -  ink  -  to  mass  production  creates  a  closed
manufacturing value chain, helping Thien Long not only compete on cost but also on quality, the speed of
new product development, and the ability to meet the strict standards of international customers. This is
the important foundation helping Thien Long develop sustainably in the domestic market while step-by-
step participating deeper into the global supply chain.

53% 5%

40%

1%

1%

ASIA

AMER

EU AFR

AUS

7575
Export toExport to

Countries/ Countries/ 
TerritoriesTerritories
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SHAREHOLDER NUMBER OF 
SHAREHOLDERS

NUMBER OF 
SHARES HELD RATIO

DOMESTIC SHAREHOLDERS 3,871 84,454,871 87.5%
Individuals 3,827 33,756,852 35.0%
Institutions 44 50,698,019 52.5%
FOREIGN SHAREHOLDERS 118 12,073,469 12.5%
Individuals 77 282,893 0.3%
Institutions 41 11,790,576 12.2%

TOTAL 3,989 96,528,340 100.0%

YEAR

INITIAL 
CHARTER 
CAPITAL  

(Billion VND)

ADDITIONAL 
CHARTER 
CAPITAL 

(Billion VND)

ACCUMULATED 
CHARTER 
CAPITAL  

(Billion VND)

FORM OF CAPITAL INCREASE

2025 864 101 965
Issuing ESOP shares to employees 
and issuing shares to pay dividends

2024 786 78 864 Issuing shares to pay dividends

2023 778 8 786 Issuing ESOP shares to employees

2019 707 71 778
Issuing shares to pay dividends and 
issuing shares to increase share 
capital from owner's equity

2019 657 50 707 Private placement of shares

2018 506 152 657
Issuing shares to increase share 
capital from owner's equity

2017 383 123 506
Issuing shares to increase equity 
capital from equity and issuing ESOP 
shares to employees

2016 295 88 383
Issuing shares to increase share 
capital from owner's equity

2015 268 27 295
Issuing shares to increase share 
capital from owner's equity

2014 233 35 268 Issuing shares to pay dividends

2013 212 21 233 Issuing shares to pay dividends

2012 177 35 212
Issuing shares to pay dividends and 
issuing shares to increase share 
capital from owner's equity

2010 155 22 177 Initial public offering

2008 120 35 155
Initial public offering by auction as a 
public company

2006 100 20 120
Additional capital contribution by 
existing shareholders, ratio of 20%

NO. SHAREHOLDER NUMBER OF SHARES RATIO

1 THIEN LONG AN THINH INVESTMENT JSC 
(OWNERSHIP REPRESENTATIVE: MR. CO GIA THO) 45,194,651 46.8%

2 Mr. Co Gia Tho 6,332,771 6.6%

Total 51,527,422 53.4%

Share Information and 
Charter Capital Growth

Shareholder structure

Charter capital growth process

Transaction of treasury share: None

(As of December 31, 2025)

List of shareholders holding over 5% of the charter capital (As of December 31, 2025)

96,528,340  SH
AR

ES

Total outstanding shares

95,228,340 SH
AR

ES

1,300,000 SH
AR

ES
Number of freely transferable shares

Number of shares restricted from transfer

Type of outstanding shares

COMMON 
SHARES
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Corporate Governance 
Structure

 Board Of Management

 People And Culture

 Board Of Directors

General Meeting Of 
Shareholders

Audit Committee

Strategy CommitteeInternal Audit

Resource Committee

Total Quality Management 

Manufacturing

Communication & Public Relations Strategy And Investment

Product Development

International Business

 Financial And Accounting

Supply Chain

Information Technology

 Domestic Business
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