‘Y% THIENLONG

SUC mMANH TRI THUC

Monthly

Newsletter

Thien Long Group Corporation (HOSE: TLG)

HCMC, 3 September 2025




Business Results: Strong Performance in 7M25 Amid Market Volatility

Results Summary (7M 2025) Target tracker*

VND bn

7M 2024 7M 2025 YoY

2024

Net revenue 2,282.7 2,404.2 5.3%

H Net

W Target revenue

(o)
Export 657.6 703.6 7.9% 0 1,000 2,000 3,000 4,000 5,000

VND bn

Net revenue for the 7M2025 reached VND 2,404 billion, up 5.3% YoY, reflecting a clear recovery following a period of market volatility, particularly in the domestic
market, which remains a key revenue driver for the Group.

In June, domestic business faced short-term disruptions as the peak selling season coincided with the rollout of new tax regulations and a nationwide anti-counterfeiting
campaign. These factors temporarily impacted the traditional/general retail channel, which contributes a significant portion of the Group’s revenue.

However, thanks to proactive coordination with our distributor network, Thien Long was able to promptly stabilize sales activities, resulting in a strong recovery
momentum in July. Notably, domestic revenue reached nearly VND 1,695 billion in the 7M2025, up 4.3% YoY (July 25 revenue +37% YoY), reflecting renewed demand for
school and office supplies ahead of the back2school season, as well as the effectiveness of the Company’s distribution strategy and operational control. While recent
regulatory changes posed short-term challenges, they are expected to foster a more transparent and orderly business environment in the long run, creating favorable
conditions for well-structured companies like Thien Long to further strengthen our market position.

The international market also maintained positive growth, with revenue reaching VND 710 billion, up 7.9% YoY (July 25 revenue +34% YoY). Despite ongoing global
macroeconomic and geopolitical uncertainties, the Company continued to secure a robust flow of export orders, leveraging its production flexibility, contract
manufacturing capabilities, and proactive supply chain management, laying the groundwork for growth in the coming months.

Alongside revenue growth, Thien Long maintained effective cost controls in both production and operations. As a result, profit in July recorded an above-20% increase,
providing headroom for continued investment in product development, brand building, and distribution expansion, particularly ahead of the year-end peak season.

As of the end of July, the Company had completed 57% of its 2025 revenue target, reflecting progress in line with the annual plan and laying a positive foundation for 3Q
results. In addition to strong seasonal demand during the Back2School period, sales activation programs and distributor engagement initiatives such as “A Journey Across
Vietnam” taking place in August—September are expected to continue driving sell-through at the point of sale and supporting revenue growth in the domestic market.

Source: TLG, (*) Targets for 2025 were approved by the General Meeting of Shareholders
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INSPIRING THE NATIONWIDE DISTRIBUTION NETWORK DURING THE PEAK SEASON
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During the peak sales season of the year, Thien Long proactively ensures product supply, launches new products, enhances in-store branding, and implements marketing campaigns
and sales activation programs to drive revenue growth.

A highlight of this campaign series is the “B2S — A Journey Across Vietnam with Thien Long” communications campaign, featuring a range of first-time initiatives. The campaign has
brought renewed energy across the distribution network, strengthening the connection between Thien Long's internal teams and nationwide distributors under the shared goal of
“serving Viethnamese consumers.”

Key activities include the launch of the “A Journey Across Vietnam” music video and accompanying CapCut challenge, D-Day — a day in the life of a sales representative at traditional
trade channels, and creative in-store displays in modern trade (MT) channels. These initiatives have significantly boosted the morale of Thien Long’s sales network, fostering motivation,
cohesion, and growth across distribution channels during the peak season.



Két qua Kinh doanh: Virng vang trong bodi canh thj truong bién dong

Két qua (7T 2025) K& hoach*

Ty dong 7T 2024 7T 2025 SVCK
‘ 2024 .
Doanh thu thuan 2.282,7 2.404,2 5,3% B Doanh thu thuan
e Néidia 1.625,1 1.694,6 4,3% 2025 m K& hoach
o 0
* Quocte 657.6 703,6 7,9% 0 1,000 2,000 3,000 4,000 5,000
Ty déng

Doanh thu thuidn 7 thang dau ndm 2025 dat 2.404 ty dong, tang 5,3% so v&i cung ky nam trwéc, cho thay su phuc hoi rd nét sau giai doan thi truedng chiu nhiéu bién dong,
dac biét tai thi trudrng ndi dia, noi cd vai trd trong yéu trong co cdu doanh thu clia Tap doan.

Trong thang 6, hoat dong kinh doanh trong nuéc chiu anh hudng ngan han do trung thoi diém mua cao diém véi viéc trién khai cdc quy dinh thué méi va chién dich kiém soat
hang gia, hang nhai trén toan qudc. Nhirng yéu t6 nay tao ra sy gian doan tam thoi tai kénh bdan Ié truyén théng, von |3 kénh phan phéi déng gép doanh thu Ién nhat cho TLG.

Tuy nhién, nh& vao sy ch( déng phdi hop chit ch& vdi hé théng nha phan phdi, Thién Long d3 sém 6n dinh hoat dong ban hang, tir d6 ghi nhan da phuc hdi tich cwc ngay
trong thang 7. Pac biét, doanh thu ndi dia dat gan 1.695 ty déng trong 7 thang 2025, ting 4,3% so v&i cung ky (Doanh thu T7 2025 +37%), phan anh sy sdi ddng trd lai cla
thi trwong d6 dung hoc tap trudc thém nam hoc mai, cling nhw hiéu qua tir cac chién luvgc phan phéi va kiém soat van hanh cta Cong ty. Nhirng thay d6i chinh sach ké trén, du
anh hudng ngan han, duoc ky vong sé gép phan nang cao tinh minh bach va lanh manh cho toan nganh trong dai han, diéu ma cac doanh nghiép van hanh bai ban nhu Thién
Long c6 thé tan dung dé cling cd vi thé.

Thi trwdng qudc té tiép tuc duy tri ting trudng tich cuc, vdi doanh thu dat 710 ty dong, tdng 7,9% so vdi cung ky, (Doanh thu T7 2025 +34%). Trong bdi canh kinh té va dia
chinh tri toan cau con nhiéu thach thirc, Cong ty vAn ddm bao don hang 6n dinh nho vao nang lwe san xuat linh hoat, uy tin trong gia cong va sy chi ddng trong diéu phdi xuat
khau, tao bé phdng tang trudng cho nhirng thang tdi.

Song song vdi tang trwdng doanh thu, Thién Long tiép tuc kiém sodt tdt chi phi sdn xuat va van hanh. Nh& vao hiéu qua hoat dong, lgi nhuan thang 7 ghi nhan mirc ting
trwdng trén 20%, tao dv dia thuan lgi dé Cong ty ti€p tuc dau tu phat trién sdn pham, thuong hiéu va mé rong kénh phan phdi, dic biét trong giai doan cao diém phia trudc.
Tinh dén hét thang 7, Cong ty da hoan thanh 57% ké hoach doanh thu ndm 2025, phan anh tién d6 phu hop vdi k& hoach dé ra va tao nén tang tich cuc cho két qua quy 3.
Bén canh strc mua tang cao trong mua Back-to-School, cdc chuong trinh kich cdu ban hang va hoat ddng dong hanh hé théng phan phdi nhu “Mét vong Viét Nam” trong T8-9
s& ti€p tuc gdp phan thuc day strc ban tai diém bdn, clng ¢6 tinh than hé thdng va ho tro tang trudng doanh thu tai thi trwong ndi dia.

Ngudn: TLG, (*) K€ hoach doanh thu duoc phé duyét béi Bai héi déng C6 déng ndm tai chinh 2024
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Trong mua vu bén hang cao diém nhat nam, Thién Long chd déng nguén cung hang hod, san phdm mai, chuyén nghiép hod hinh dnh trén kénh, trién khai chwong trinh marketing va céc
chwong trinh kich cau...nham gia tdng doanh s& ban hang.

NG&i bat trong chudi hoat ddng 1a chién dich truyén thdng “B2S — Mét vong Viét Nam cuing Thién Long” vé&i nhiéu hoat dong Ian dau dién ra. Chién dich tao niém hirng khéi méi cho toan
hé théng, gan két doi ngii cha Thién Long va hé thong phan phdi toan qudc, cung chung muc tiéu “vi ngudi tiéu dung Viét”. Cac hoat dong nhu ra mat MV “Mat vong Viét Nam” két
ho'p cudc thi Capcut ciing tén, Ngay hdi D-Day — Mét ngay 1am nhan vién ban hang tai kénh phan phdi truyén théng, trwng bay sdng tao trén kénh MT,...cd vii manh mé tinh than cla
hé théng kinh doanh clia Thién Long, tao ra dong luc gan két, tang trudng trén kénh phan phdi trong mua vu cao diém.



‘Y% THIENLONG

SUC mMANH TRI THUC

Appendix




Thien Long Group: A Market Leader for 45 Years

Company name Thien Long Group Corporation
Establishment 1981

Industry Manufacturing, Trading Stationery
Ticker TLG

Exchange Ho Chi Minh Stock Exchange
Share outstanding 86,453,570 shares

Foreign ownership limit 100%

Market capitalization* VND4.5tn (USD178mn)

EPS** VNDA4,806

Payout ratio ~50% NPAT

Number of employees* 2,977 (including factory workers)

Major Shareholders*

Mr. Co Gia Tho (Chairman) 6.3%
Thien Long An Thinh Investment 47.5%
JSC.

*Data as of May 2025

** Data as of YE 2024




Thien Long Group: Solid Financial Position

4,000
3,500
3,000
2,500
2,000
1,500
1,000

Resilient revenue amid macro challenges (VND bn)
« gnll

SIESIRGRCIICNICIICIIN

NN,
S S S S S S

o

o
S 61'

&)
Q
> DX )

o TP
(1/ (1/
oS A

NI S o

B Domestic N.Revenue B Export N.Revenue

Gross margin has consistently increased while net
margin has remained solid above peers’ level

429, 43% 44% 45%

38% 360, 5270 38% 379% 37% 39% 39% 3794 37% 379 38%

8% 9% 8% 8% 8% 9% 10% 11% 11% 10% 11% go, 10% 11% 10% 12%

o

&
N N
o

D
N
P

©
\
P

A
N
o

P
—8—(Gross margin =—@=Net margin

Source: TLG, data as of 31 December 2009- 2024

Proven profitability since listed 14% CAGR 2010-24
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Thien Long Group: Robust Cash Reserve

Net cash position (VND bn)
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Source: TLG, data as of 31 December 2024
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 Email: IR@thienlongvn.com

* Website: https://thienlonggroup.com/quan-he-co-dong

 Address: Floor 10, Sofic Tower, No. 10 Mai Chi Tho Street, An Khanh Ward, Ho Chi Minh City
* Phone: (028) 3750.5555 (Ext: 203)
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Disclaimer
This report is prepared by Thien Long Group Corporation (TLG) to provide updates on TLG for

shareholders and investors. TLG always tries to provide accurate, transparent, timely, and
complete information when issuing reports. However, there is no warranty on the accuracy or
completion of the information in this report. Information in this report is not audited. TLG will not
bear any liabilities whatsoever for any direct or consequential losses arising from any use of this
report. Individuals and organizations using this report take full responsibility for any of their own

decisions.
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